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UK Trade & Investment (UKTI)
continues to support Mammoth
Graphics as it leverages its
experience at the London Olympic
and Paralympic Games and
expands into new markets.

Based in West London, Mammoth
Graphics specialises in television
graphics, social media and graphic
design. The company’s range of graphics
solutions have been used on television
programmes such as The Voice, Strictly
Come Dancing and Celebrity Big Brother,
and on coverage of events such as the
Virgin London Marathon, Formula 1 and
the Tour de France.

In April 2011, Mammoth won a tender
alongside deltatre to design an Olympic
rebrand for the BBC Sport presentation
graphics. The company came up with

a host of new graphics, some of which
incorporate live video feeds and social
media content. It also developed a
niche product called Kinetrak which
gives the presenter live, interactive
control of graphics that appear on the
viewer’s screen.
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“Working on the London Games was
a huge logistical operation,” says Phil
Long, Managing Director of Mammoth
Graphics. “We were covering events in
and around London, in Salford and in
Weymouth for both BBC One and BBC

Three, which was a massive undertaking.

This experience gives us international
credibility, speaking volumes to potential
and existing clients about our ability to
deliver large and prestigious projects.
There’s no doubt that our involvement in
the Games has raised our profile. When
| attended the National Association of
Broadcasters (NAB) Conference in the
US in April 2013, | found that people
were aware of our work with the BBC,
and were clearly impressed.”

Early exports

It was in 2010 that Mammoth first began
to actively seek out potential overseas
markets. UKTI helped it to research
possibilities in China, putting the
company in touch with the China-Britain
Business Council, and including it in two
trade missions. UKTI also arranged a
visit to Mammoth by the organisers of
the Youth Olympic Games due to take
place in Nanjing in 2014, and the city’s

Deputy Mayor. Ultimately, the company
felt that it wasn’t yet ready to commit
to such a large market, and decided to
focus its international efforts closer to
home in Europe.

In September 2012, Mammoth secured
a contract worth tens of thousands

of pounds, with Norway’s national
broadcaster, TV2. Additional projects
have since followed and the new live
graphics and virtual studio that the
company created for TV2’s weather
broadcasts went live in mid-October.

“ UKTT’s local knowledge and
contacts have saved us time
which, particularly when
we are busy with multiple
projects, was important in
guiding us smoothly in the
right direction”

Phil Long, Managing Director
of Mammoth Graphics
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“ UKTI has broadened our horizons and put us in a position
where we can compete internationally. Our conversations with
them have given us confidence to move forward. In fact, we
now have such a different mindset that going into Europe is
no more daunting for us than going up to Manchester”

Phil Long, Managing Director of Mammoth Graphics

Meanwhile, the UKTI teams in London
and in Oslo have been on hand to
support Mammoth as it establishes itself
in Norway. One particular avenue that
the company wanted to explore was a
new media city being built in Bergen.
Having decided to make Norway part
of its long term business expansion
plan, it recognised that being based at
this industry hub would likely lead to
more work for local clients. UKTI came
through with the relevant contacts.

“We wanted to spread our wings instead
of competing with the same people

in the UK,” says Phil. “UKTI gave us
useful tips about how to break into

new markets, what we needed to think
about and how to proceed.

The Bergen media city is about two
years from completion, but we are
already positioning ourselves to get
involved in the initiative. UKTI got back
to us straight away with the name of the
company in charge, who to email with
any questions and all the information
we need to take the next step. For us to
get all this detail ourselves would have
taken a lot of running around, which
can be time consuming and rather hit
and miss. But, UKTI’s local knowledge
and contacts have saved us time
which, particularly when we are busy
with multiple projects, was important

in guiding us smoothly in the right
direction.”

Tangible growth

Meanwhile, Mammoth has been
leveraging its contribution to the London
Olympic and Paralympic Games to
secure new international contracts.
Requests for the company’s services
have come from as a far afield as Los
Angeles and Costa Rica. It is also
working on new projects in Denmark and
Russia, and a potential partnership in
Germany is on the cards.

“UKTI has broadened our horizons
and put us in a position where we can
compete internationally,” says Phil.

“They have been a useful sounding board
for our plans, and our conversations with
them have given us confidence to move
forward. In fact, we now have such a
different mindset that going into Europe
is no more daunting for us than going up
to Manchester. We know that if anything
comes up that we can’t handle alone,
UKTI will be there to support us. We are
seeing real growth in our business in
terms of our turnover and have recently
recruited more staff and moved to larger
premises. We look forward to continuing
to work with UKTI as we expand further
in Europe and beyond.”

The UK and Norway

Due mainly to exports of oil and gas,
Norway was the fourth largest European
exporter to the UK in 2012, with exports
worth £21.566 million. Exports from the
UK into Norway were valued at £3.639
million, making this the UK’s 11th largest
European export market and 21st largest
export market overall.

Norway has a population of only

5 million, but is one of the world’s
wealthiest nations per capita. One of five
countries comprising the Nordic Region,
it remains outside the European Union.
However as a member of the European
Economic Area acknowledging all EU
trading regulations, Norway remains an
attractive and easy business partner for
UK exporters.

Norway has a strong and stable
economy and no national debt. There is
an increasing demand for a wide range
of quality imported goods and services
of all kinds.

For further information

about business opportunities
in Norway, please go to
www.ukti.gov.uk/norway

Helping you to do business abroad

Doing business in another country
can be a challenge, so it’s good to
know that UK Trade & Investment is
there to help you succeed.

Through a range of unique services,
including participation at selected
trade fairs, overseas missions

and providing bespoke market
intelligence, UK Trade & Investment
can help you crack foreign markets
and quickly get to grips with
regulations and business practices
overseas.

Through our Passport to Export
programme we offer new and
inexperienced exporters:

¢ Free capability assessments

e Support in visiting potential
markets

e Mentoring from a local export
professional

¢ Free action plans

e Customised and subsidised
training

e Ongoing support once you’re up
and running

UKTI was delighted to support
Mammoth Graphics in its business
overseas.

Ofy:0] To find an adviser in your

= :y, chosen market and begin
your own success story

[=] now, scan this code with
your smartphone, visit
www.ukti.gov.uk, or call
+44(0)20 7215 5000

UK Trade & Investment is the
Government Department that helps
UK-based companies succeed in
the global economy. We also help
overseas companies bring their
high-quality investment to the

UK’s dynamic economy. We provide
companies with the tools they
require to be competitive on the
world stage.
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